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Abstract

The objective of this research is to find the causal factors that affect thestock exchange
securities company choices.This research composed of quantitativeand qualitative researchby
studying the representativesof 6 0 O investors. Thequestionnaires is used to collect the data,
also the focus group were interviewed. Structural Equation Model ( SEM) was used to
examine and analyze the data.The research result found that,external factor sin fluence the
companies choices are security company’s characteristics inmany aspects namely reputation
and the stability of company, the data analysis abilities ,technology and information, the
ability of the broker marketing staffsand marketing strategies which is composed of products,
cost, channel of distribution, marketing communication, people, process, physical evidences,
productivity and quality of service,customer relationship management (CRM),

The most importantfactor that affect the security companies’ choicesand the achievement of
the security company is the psychological factor namely motivation pass through the
customers’ confidence. All fit indices for the model Chi square/df=1.50,P-value = 0.00009,
RMSEA = 0.029, GFI = 0.97, AGFI = 0.94) met the standard values.

Keywords: the causalcompanies’ choice, security company’s characteristics, factor ofservice marketing,
psychological factors, performance of companies choices
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