Journal of Behavioral Science Vol. 20 No. 1 January 2014 ISSN 1686-1442

Marketing Strategies of Independent Gas Station in Thailand®

Kitti Kaewkhiew?
Sudaporm Sawmong®

Received: January 17, 2013 Accepted: March 29, 2013

Abstract

The objectives of this quantitative research were to identify the model of marketing
strategies used by successful independent gas stations in Thailand. Data collection was conducted
by in-depth interviews of the gas station owners to survey the variables that were factors in their
strategy. To develop the tools of quantitative research, the questionnaires were tested and qualified
for content validity and reliability. The data were collected from 560 samples of the customers of
the successful independent gas stations in Thailand. The research using descriptive statistics
includes frequencies, percentage, arithmetic mean, and standard deviation. The inferential statistics
used to test the hypotheses were path analysis and structural equation modeling. The results of this
research found that the structural equation model was consistent with the empirical data by the
indicator of GFI=0.96, AGFI=0.95, y>=299.56, df =269, P-value =0.097, and RMSEA = 0.01
The marketing strategies of independent gas stations in Thailand consist of the consumer behavior
factors, external environment factors, and marketing strategy factors. Firms should pay close
attention to the marketing strategy factors due to these factors having the highest impact on
business performance, followed by the external environment and consumer behavior factors.
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