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Abstract

Due to the emerging growth of new communication platforms, particularly, the Internet,
online interviews are introduced as a new tool for researchers to better understand users or
audiences in the digital world. "Cases in Online Interview Research”, published in 2012 and edited
by Janet Salmons, showed case studies in online interview research under different contexts such
as health and sociology. The book covers various media used in each study, including blogs, social
network sites, and virtual worlds. Its explanations consist of comprehensive conceptual
frameworks, relevant case studies, and examples from past researches taking place in various
social contexts. One benefit of this in terms of academic research is that the book develops
knowledge about qualitative research on Internet media. Furthermore, it is practical for new
researchers to implement online interviews in their studies by learning about the advantages and
disadvantages from the previous studies. This book has four main parts, which cover different
methods of an online interview. In the introduction, the book lays out the foundation of online
interview research by developing a new conceptual framework and operational definition so the
readers can have a clear picture of different researches. Part 1 presents the cases of online
interview research on social network sites, including Blog and Facebook. Part 2 presents the cases
of online interviews in a virtual world such as Secondlife, and Openwonderland. In addition, this
part also explains how to apply a virtual world in developing new products. Part 3 presents the
cases which integrate traditional and online research. Lastly, part 4 provides meta-analysis from
ten case studies in the book to conclude online interview research from past research
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