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Abstract

Internal branding is an important aspect for promoting organizational brand for its vision
and competitiveness therefore each university use internal branding in some degree. This
research objectives were firstly to explore brand image of universities, secondly to understand
how internal branding was established, and thirdly to find correlation between internal branding
tactics and organization brand commitment. Sample of the research were 131 personnel from
Rajabhat University and 279 personnel from private university. Data collection was done
through internet using questionnaires. The results were firstly brand images of both universities
were unique in all dimensions the global, the teaching and learning, the program curriculum, the
research, the academic services. Secondly both universities used group meeting activities as a
main tactics for internal branding. Lastly important internal branding tactics for promoting
internal brand commitment in private university were training and leadership whereas the
important tactics for the Rajabhat were empowerment and the use of internet. Suggestion was
university should promote more internal branding.
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