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Personal Branding of Faculty Members Via Facebook?!
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Abstract

The objectives of this study are mainly to examine brand congruency and personal
branding from Facebook usage of faculty members among different university structures (Public,
Private, Rajabhat) in Thailand. A Mixed method research is employed. The sample size for
guantitative analysis is 407 faculty members who use Facebook and 106 Facebook accounts of
faculty members are being examined for qualitative part. Main findings from this study are the
degree of brand congruency between barding of faculty members and their universities is low
and in addition the hypothesis of having brand congruency between faculty members and the
structure of their university is not statistically significant. It is illustrated that faculty members
rather use their Facebook as a media to serve their personal communication than being a
platform to present brand of their universities.
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M1919 3 N1siSEuifiguANaRnAdaIUaLNEne19158 AUWUTUANNNINGIRERINYITEY
4 Bpuiiten LUAIAY Sum of o Mean -
wUsUsU Squares Square

“UUTURLININNd” 1y Between Groups 2.279 3 760 .469 704
sukuuliiuwledn Within Groups 528.112 326 1.620

Total 530.391 329
wednilaunaunduiu  Between Groups 9617 3 3206 1.792 148
“WuIUANT INe Y Within Groups ~ 584.878 327  1.789

Total 594.495 330
LW%ﬁﬂﬂﬁﬁaﬂﬁﬂﬁU Between Groups 346 3 115 071 975
“WuIUANT TN Within Groups ~ 529.678 328  1.615

Total 530.024 331
LW%ﬁﬂaamﬁmﬁU Between Groups 5448 3 1816 987 399
“WuIUANT INe Y Within Groups ~ 601.876 327  1.841

Total 607.323 330
LWSZJ{J:ﬂﬁ'U “UUTUR Between Groups 37.610 3 12537 4.549 004
winende” el \within Groups  1041.848 378 2.756
i dunaiiu Total 1079.458 381
LW%ﬁﬂéaﬁa Between Groups 1621 3 540 320 811
“WuIUANT TN Within Groups ~ 551.733 327  1.687

Total 553.353 330
LW%ﬁﬂLﬂuﬁauLa%u Between Groups 25910 3 8.637 3.745 011
“Wusut ey Within Groups ~ 871.639 378 2.306

Total 897.550 381
334 Between Groups 26.946 3 8.982 4.658 .003

Within Groups 728.939 378 1.928

Total 755.884 381
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M1319 4 MsUSEuLTiguANUdenAdosUaLNYdNe13158 AukuTUANMTINEdedunmUngulaTIas

YDINWINY A
5 . ngulaseaievaumInendy chi.
AINUGANADY ﬂE!&I . .
39 WAYUY | 319NG | T square | df | Sig

“UUTUA fninaade 20 55 93 | 168 016| 2| 992
wvinende” u | Kuddnedetuld | 20 | 53 | 89 | 162
sukuuliiumladn | sau 40 108 | 182 | 330
wijniianny fnineniade 21 | 52 | 83 | 156 490 | 2| 783
NANNAUAY Fuganadetul | 20 56 99 175
“UUTUR 573 41 108 182 | 331
UNINY1aY”
wlainadendeiu | Andieiade 20 | 64 | 93 | 177 1975 | 2| 372
“UUTUR Fudnadsiull | 21 45 89 155
UPINede” 32 41 109 182 332
wladnaeandeaiu | amndiAade 22 | 53 | 78 | 153 | 2095| 2| 351
“UUTUR Fusddnadetul | 19 55 104 178
UPINENe” 59U 41 108 182 331
wiwdnfu “uvsud | sndAnade 26 64 92 182 1.837 | 2| .399
UNINYISY” & Fudeadeduly | 20 68 110 198
anundumsdung | 9 46 132 | 202 | 380
1
winAedis fninAede 22 | 56 | 8 | 162 1297 | 2| 523
“UUTUA Fauseededuly | 19 52 98 169
UAINYRE” 39U 41 108 182 331
wlainidudauaiy | mndieiade 26 | 72 | 101 | 199 1023 | 2| .600
“UUTUA FausAedetuly | 20 60 101 181
UINede” 37U 46 132 202 380
593 AnIARae 23 71 82 | 176 5875 | 2| .053

FusAadetuly | 23 61 | 120 | 204

52 46 132 | 202 | 380
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