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The purposes of this research were to study the interaction between psychological
and social characteristics affecting Efficient Work Behavior of Purchasing Officer of Thai Food
and Instant Food Manufacturing Group. Secondly, were to explain the efficient work behavior
of Purchasing Officers in Thai Food and Instant Food Manufacturing Group from psychological
and social characteristics. And, finally were to find out the significant variables which can
predict Purchasing Officer's behavior on work efficiency in Thai Food and Instant Food
Manufacturing Group.

The sample were 246 purchasing officers in Thai Food and Instant Food
Manufacturing Groups. Variables comprised 4 psychological characteristics consisting of
positive attitude toward purchasing, moral reasoning, proactive personality, and perception of
self efficacy on purchasing. And, 2 social characteristics were consisted of organizational
support and organizational communications climate. The dependent variable was a behavior on
work efficiency.

Descriptive statistics, Two—-way Analysis of Variance, and Enter Multiple Regression
Analysis were used in data analysis. The analyses were conducted in both the whole group
and sub groups according to bio-social characteristics.

The research findings were as follows:

1. Purchasing officers, who had high positive attitude toward purchasing and high
perception of organizational support, had higher efficient work behavior than others who had
different characteristics in whole group and 3 sub groups. Those were old purchasing officer,
obtained a Bachelor’'s degree, obtained higher than a Bachelor's degree, and high incomes.

2. Purchasing officers, who had high positive attitude toward purchasing and good
perception of organizational communications climate, had higher efficient work behavior than

others who had different characteristics in whole group and 4 sub groups. Those were



purchasing officers who obtained a Bachelor's degree, obtained higher a Bachelor's degree,
both less and more experiences in purchasing and high incomes.

3. Purchasing officers, who had high perception of self efficacy and high
organizational support, had higher efficient work behavior than others who had different
characteristics in sub groups. Those were old purchasing officers and had high incomes.

4. Six psychological and social characteristics variables jointly predicted efficient work
behavior of purchasing officers who worked in Thai Food and Instant Food Manufacturing Group.
At 57 percent with statistical significance at the level of .05 in whole group which consisting of 4
important predictors were positive attitude towards purchasing (Bz .28), organizational
communications climate (B: .28), followed by the perception of self efficacy on purchasing
(B: .24), and moral reasoning (B: .19) respectively. In sub group, significant psychological
characteristics were 1) positive attitude towards on purchasing which was the first variable predicting
efficient purchasing behavior in 4 groups; old purchasing officer, obtained bachelor degree or
higher, less experience, and high incomes 2) the perception of self efficacy on purchasing which
was also the first predicting variable in 3 groups, young purchasing officer, obtained lower than
Bachelor Degree and had much experience. Significant social characteristic such as,
organizational communications climate was the first variable predicting efficient work behavior of

purchasing in low income group.



