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The objectives of comparative correlation research were as follows: (1) to compare the
behavior of the consumption of health products through social media awareness of the overall dimensions
and sub-dimensions of undergraduate students with different bio-social characteristics; (2) to study the
interaction between social situations and factors of psychological characteristics and the interaction effect
between social situation and psychological states on consumption behavior of health products through
social media among undergraduate students of the overall dimensions and sub-dimensions; and (3) to find
the significant factors and study the predictive power of social situations, psychological characteristics,
factors on psychological states on consumption behavior of health products through social media behavior
of undergraduate students of the overall dimensions and the sub-dimensions of social situations. The sample
was consisted of four hundred and forty undergraduate students in the Bangkok metropolitan are a selected
by proportional stratified random sampling. This research consisted of six instruments in the form of
summated rating scales. The reliability with alpha coefficients was between .75 to .88. The results of this
study found the following: (1) female students had more intelligent consumption of health products through
social media behavior than male students. (2) students at private universities had more intelligence
consumption of health products through social media behavior than students in public universities; (3) The
interaction between risk preference and influence of peer groups affected the intelligent consumption of
health products through social media behavior overall and in the sub-dimensions (4) in overall terms, among
the groups, psychological characteristics (risk preference, consciousness and social media literacy), social
situations (socialization from family and the influence of peer groups) and psychological factors could
mutually increase the predictive power of social situations, psychological characteristics and psychological
states and the factors of behavior consumption of health products through social media with an awareness of
the overall dimensions and sub-dimensions among overall groups and sub-groups based on bio-social

characteristics and ranged from 57.80%, 54.10%, 50.4% with a statistical significance of .05
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