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The main objective of this research was to test the relationship model between the
effect of corporate value, big five personality traits and happiness at work through the
mediating role of intrinsic communication. The research sample consisted of three hundred
and sixty three employees of Thai Airways Co., Ltd. (Thai Catering Department), obtained by
proportional stratified random sampling. The research instrument used a six-point
Summated Rating Scale questionnaire with Cronbach’s alpha confidence interval between
.58 and .85 The questionnaire items were concerned with personal factors, a personality
assessment scale, questionnaire items on corporate value, questionnaire items on big five
personality, and questionnaire items on happiness at work and the mediating role of intrinsic
communication. The statistics employed for data analysis included percentage, mean,
standard deviation, Pearson’s Correlation Coefficient, multiple regression analysis and the
linear structural relationship model (Lisrel).

The research findings revealted that the goodness-of-fit statistical anylyses indicated
the casual model was best fit for the empirical data. (Chi-Square = 16.26, df = 11 p = 0.13,
CFl = 1.00, GFI = 0.99, AGFI = 0.93, RMSEA=0.04 and RMR = 0.01) Corporate value had a
significantly positive and direct effect on happiness at work as well as the big five
personality traits. Additionally, corporate value, happiness at work, big five personality, and
the mediateing role by effectiveness of intrinsic communication. Futhermore, corporate
value partially mediated the relationship between happiness at work and the big five
personality traits in the model. The study indicated these varaiables should be ultilized in

further studies an intrinsic and extrinsic work value.



