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The objective of this research were to study the interaction between the variables of the
situational factors, psychological traits and psychological states which related to the behavioral
integrity of Sales department staff from Gen. X and Gen. Y, to investigate the predictive power of
behavioral integrity of the variables in situational factors, psychological traits, psychological states,
and to create organizational development guidelines regarding factors promoting behavioral integrity
of sales department staff in Gen. X and Gen. Y within the organization, by using a mixed methods
approach. The samples consisted of 400 member of Gen. X and Gen Y. The data was analyzed by
three-way ANOVA which found that the psychological traits, situational factors and an extroverted
personality were significant, according to the behavioral integrity both Gen. X and Gen. Y. The
predictive power of behavioral integrity was analyzed by multiple regression analysis which found
that the factor that affecting behavioral integrity the most included are conscientious the personality,
the factor that affect behavioral integrity, consistency between The speech and the actions of
individuals were attitudes towards behavioral integrity and the factor that affecting behavioral
integrity in terms of consistency between established principles and the promise of treatment will
follow that principle was indicative of an intellectual personality. The result of both analysis used to
create questionares for qualitative research. The interviewing of 7 samples brought to conclusions
which are ways to develop organizations: 1) Creating knowledge and understanding Behavioral
Integrity, 2) organizing a collaborative learning experience within the organization of employees at all
levels, 3) demonstrating the model of practice in order to demonstrate behavioral integrity, 4) the
establishment of a work place that is conducive to expressing opinions that link to the changing of

behavioral integrity, and 5) promoting behavioral integrity by developing ethics in mental learning.
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