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This correlational-comparative 1esearch aimed to compare undergraduate students’
intellectual facebook consumption behavior within the different group, to study the interaction effect
between personal factors and social environmental factors related to intellectual facebook
consumption behavior, and to investigate the power of prediction of personal factors and social
environmental factors on intellectual facebook consumption behavior. The sample was 510
undergraduate students in Bangkok chosen by proportional stratified random sampling. This
research consisted of 6 instruments, which were in the form of summated rating scales. The
reliability with alpha coefficients was between .66 to .87. The data was analyzed and presented by
descriptive statistic, t-test, Three-Way Analysis of Variance and Hierarchical Multiple Regression.

The results were found that: Female students had more intellectual facebook consumption
behavior of overall aspects and manners facebook usage behavior than male students. Students in
public university had more safety facebook usage behavior than students in private university.
Students in private university had more intellectual facebook consumption behavior of overall
aspects and in two other aspects than students in public university. The interaction between self-
regulation and peers influence affected intellectual facebook consumption behavior overall and in
four other aspects. The interaction between online media literacy, positive attitude toward
intellectual facebook consumption behavior and perceived social norms affected intellectual facebook
consumption behavior overall and in three other aspects. Personal factors (self-regulation, online
media literacy, positive attitude toward intellectual facebook consumption behavior) and social
environmental factors (perceived social norms, peers influence) all together were co-predictions of
students’ intellectual facebook consumption behavior overall aspects and in 4 aspects about 36.10%

to 69.20% with statistically significant at the .01 level.



