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The purposes of this research are as follows: (1) to understand the meaning and the value of
flea markets in public universities through the recognition of the people in the market; which includes
merchants, clients, university staffs, students and market managers; (2) to construct a body of
knowledge about the identity of a flea market through cultural comparisons and the interpretation of
meanings between the people in the market and the researcher. This qualitative research was applied
through Grounded Theory in Ethnography. The data was collected from the Friday flea market at
Chulalongkorn University, the Department of Fisheries flea market at Kasetsart University and the
International flea market at Srinakharinwirot University, which were all purposively selected. The key
informants had two groups in each market in the university with forty participants out of one hundred
and twenty people. The methodologies included nonparticipant observation, participant observation,
unstructured interviews and semi-structured interviews.

It was found that the history and the location of each university was different, in terms of
the definitions and perceptions of people who used the space; including the ambiance of the area;
both concrete and abstract, were dominated and shown through policies and management style;
such as control measures, monitoring and inspection within the market area. People also perceived
a meaningful third identity was (1) ‘The market place is the area of life”; (2) ‘The flea market is a
connection of commitment’; and (3) ‘The market is accepting and adjusts to constraints’. In addition,
each university had a pattern of behaviors, such as healthy eating behavior in line and queueing to
buy food, consumer leisure time behavior and the learning behaviors of language and communication.
The proposition of this research was called “The Dynamic of Identities of Flea Market in the Public
University” and divided into four identities; (1) ‘Graphical identity’, (2) ‘Sensorial identity’, (3)
‘Behavioral identity’ and (4) Functional identity’. This theoretical proposition was evaluated by
Professors and CEOs in four dimensions; (1) credibility; (2) systematic comparative study and strength
of the logic; (3) creativity consists of the process of data collection and analysis; and (4) reflections

consisting of the completeness of the study phenomena.
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