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The objectives of this study were: 1) to study substance use behavior of young
men who have sex with men. 2) to study the interaction effects of situational and
psychological trait factors on substance use behavior among young men who have sex with
men. 3) to study the power of predicting factors: situational, psychological trait and
psychological state factors on substance use behavior among young men who have sex
with men. Total of 405 young men who have sex with men (YMSM) were randomly selected
by multi-stage sampling from bars, saunas, parks and entertainment venues where YMSM
normally congregate and socialize in Bangkok. The questionnaires were used for data
collection. Frequency, percentage, arithmetic mean and standard deviation were used for
descriptive statistics, while Pearson Correlation, two-way ANOVA, and multiple regressions
were used for inferential statistics.

The research findings were as follows:

1) YMSM with high level of parent model's perception on substance use and
low level of future orientation and self-control were likely to use narcotic drugs more than
YMSM with other level of parent model’s perception on substance use and future orientation
and self-control with statistical significance at the .05 level.

2) YMSM with high level of peer model’s perception on substance use and high
level of sensation seeking were likely to use narcotic drugs more than YMSM with other level
of peer model's perception on substance use and sensation seeking with statistical
significance at the .05 level.

3) YMSM with high level of media model's perception on substance use and
high level of sensation seeking were likely to use narcotic drugs more than YMSM with other
level of media model's perception on substance use and sensation seeking with statistical

significance at the .05 level.



4) YMSM with low level of family’s relationship and low level of future orientation
and self-control were likely to use narcotic drugs more than YMSM with other level of family’s
relationship and future orientation and self-control with statistical significance at the .05
level.

5) The situational factors could predict 64.8% of the variance of substance use
behavior among YMSM, psychological trait factors could predict 49.8% of the variance of
substance use behavior among YMSM, and psychological state factors could predict 60.8%
of the variance of substance use behavior among YMSM. All 3 group factors could predict
74.0% of the variance of substance use behavior among young men who have sex with
men. The unique variance of situational, psychological trait and psychological state factors
on substance use behavior among young men who have sex with men were 10.9%, 7.8%,

and 7.1%, respectively.



