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The purpose of this research was to synthesize research studies related to health
promoting behaviors, to explore variables affecting health promoting behaviors. The sample
consisted of 132 individual research studies concerning health promoting behavior during
1993-2005. Data collection was done by using a researcher-constructed data collection
from data analysis comprised of two parts: 1) Qualitative research synthesis through
content analysis presented in percentages 2) Quantitative research synthesis through meta-
analysis based on Glass’s method.

Qualitative research synthesis results show :

The type of researches synthesized, mostly, are Master’s thesis at 92.42%. The
researches between 1998-2001 were significantly studied, totaling 41.66%. The majority of
study sample were working people and patient groups, at 43.77% and 29.26% respectively.
Regarding to the applied model the researchers have mainly developed form, it was the
concept of Pender's Health Promotion Model at 72.72% followed by the concept of
PRECEDE-PROCEED MODEL at 27.27%. Mainly, measuring instruments were tests at
57.82% with medium quality up to 62.87%. The majority of the thesis was two way
assumption 68.93% and it had highly set, 94.69%, at 0.05 statistic signification.

Quantitative research synthesis through meta-analysis based on Glass’s method
results show :

An important factor related directly to health-promoting behaviors is shown on 4
aspects : health promoting values, health perception, attitude and knowledge of health
promotion. In terms of external factors, it is found that social support from family members,
neighbor, colleague and public health personal had the best effect size on health promoting
behaviors. Regarding to the most interesting sample group, is working people group. The
research studied working people is found that individual internal factors of health-promoting
values has the best effect size on health promoting behaviors. Social support is from family
members, neighbor, colleague and public health personal the individual external factors

which had the best effect size on health promoting behaviors.



